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China Alcohalic Drinks Industry Association
Shanghal Ligues Monopoly Authorily
Shanghal Waigaogizo (Group) Co., Lid.

Approvear
Shanghai Municipal Commission of Commaerce
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Shanghai Drinke Association
Shanghal sugar cigarette drink lea Association
Organizers
Shanghai Golden Commercial Exhibition Co., Lid
Shanghai Waigaogiao Modenn Service Trade Developrient GO, Lid

Build=up
VIEWSHOP Exhibits & Display (Shanghsi)

Delivery
Shanghai WaiGaoQiac Logistics Union Cao, Lid

Market Scope: International
Event Cycle: Once a year
Estimated Scale: Show area of B,800 0. m
Show Catalogue: Wine Mow,
Show website LIRL: waw. winelair, com.cr
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Galden Comemercial; Shanghs Wine &
Spirite Bonded Expo is hald avary year on
Movamber 19, 2009, in the - China Inlema-
tional Commodity Center o Waigaogran
Free Trade Fome Snanghsi China It =
also a trage platiorm of the ndusiry with
the pncpe of  “outalde Customs, whis
within tha |mritory show ang sale®, Lise
this plationm to halp foregn wines and
spirls supplior b develp  tha. Ghina
mmarkes b provide gresn channed.

Advantages for our Exhibitors: |

The Shanghss Intsrnational Wine & Spirits Bonded Exhdcition wil take plece @ tha Shanghal Waigaoqips Free Trada
Fone (WFTZ) China nbermational Commodity Cester, which infegrates mullipé lunclions ol bonded sshibition, inema-
tional trads, processing, bonded sioeage and logistics. A= the forermast and |ergast fres trade zona in Ching, our
clisnte of the WETZ enjoys he privliege a8 "oulside Cusioms, whiks wihin the tarmsorny”.

1. Wi wil alfer a trade péalform for our exhib@ors 1o show diverse wines and spirgs products wilh a bonded stabus in
Shanghai, o realze 3 favourable cost-saving of customs dites upon the: Importad goods for exhibiion - and promo-
tion,
The Chinasa curent 3% rale of the iImporied wine (Cafculated in AVE Yuan)

= Customs Tardl 14%: CIF ; Cosl, Insurance and Freight oo 145) ;

— Excisg Tax 0% | [(CIF + custorms barif) [ (1=90%)] = 10%),

= WAT [Vaiue Addad Tax) 17% ; (CIF « cushoms tarilf+ Exclae Tax) « 17%)

Il Afier fha Wira & Spiits Bonded Exhibificn, we wil also offer a free sales cenlar, warshousa and a professicna|
eales tager lor the remaider wine af our exhibitors [n the Shanghal Walgaoogiao Free Trade Zone.

Exhibiton Backgroud

In recent yaars, wih the improwemand of living standerd, the- conrsumption of
alcohalc aink has been moreaged skarply, The Chiness national demands on
tha variety and cullure of the alcoholic drink are. ascending unceasinghy
Helevanl data shows that glabal alcoholic drink ratall volume sl Pave
increased 12.58 billon between the years of 2000 and 2030, It is estrmated thal
tha consumpiian of China' & wine will Increasa 35.91% by the yasr of 2010
Maanwhile, CThina is one of the main spiris consume s n e wordd, It is
ssbmated thal m 2010, China" s epirils corsumpbicn will Bcoount for 55% of 1he
warkd' s spiis ol consumption.

Shanghal hes won great tavors and focus from intemational mported wine groups for it intarnational clty status and
oullure backgraund. Up 1o now, Shanghai has become e largest consumplion markel for wines and importad wines
in China. At presenl. thare are mors than 360 wina brands in Shanghal market, accounting for 80% of wine consump—
ticry armount. |n 20068, Shanghai port imponed T32milion wines frofm abioad and the main impoied wines & epiris
made from distilabion wine, such az Whisky and Brandy, Tha mpart amount of the tag kinds spints hava increased
50F% and 8% reapaciively, accounting for mona than BI% of the amount of imposed winse. Meanwhde, wooka s emeng-
ing @5 a rewa foree with s mport amount nceaesing 52% comparad with |ast yaar,

With the fully opening for fareagn rmestment of China” = reted frada, & ot of foreign Mgh—class uewy goods, neluding
wiirkd Famows brand spints, will Ioous on Chira 0 fhe nexd round, Especially, Shanghai wil be o oragial markef lor
Iy oods. In tha strong pull of economic davelopmant, Shanghal® 5 wine and epirite markst are active unconyen—
tionnily. Thens are more (han 500 wing whonsalers and 38,000 retEiers. Some larmous shopping mals and Supeér-
chain siores such Bs Malro, Auchan, RT-Mart, Century Lignhim, Cerefour, Liannua, Hushisn, slc. can ba saen
avenmmierg, Mo than 20,000 restawrants paovide high-end place Tor the sale of wines, Wath the Pelding ol World
Expo Shanghai 20140, mons and more bugingss ooportunitiss wil ba brought 1o China' 5'wina Bnd Spints marksat




| Trade Platform

In prosr o buwld up & premotion, dieptay end cooparaton platiorm for the
infemadional and dormeslio wine enlernises and provide & balter appreach
ol markeding end saas. Golden Commarcial and sicoholic drnke suthon—
limg are scheculed o hald  “Shanghai infernational Wine & Spirils Bonded
Exhibition 20087 on Novemoer 18-21, 2008 at China Commeadities Canier
in Bhanghai, Chna, 0 is hopad by fhe onganisers thal this Expo will bring
favorable socigd barafits and economic barafits 10 tha internabional and
domestic wina eréarprises by viree of the miusnoe and popularity Iowards
tha intarnational wine and drink industry markets Masmvsfile, some
actiities such as brand forum, channel forum, culture exchange, ec. wil
b held currenily during the Expo.

Major Exhibits

« Domastic Wine Show Area: domastic Spirite. graps wines, baers, yallow rice wines, fruit wines, haalth cana wines, atc,
» Impoesd Wins Show Area: impaned wine prodects, wire and baverage loods, service Supsiarsioganizations, elo.

= Wine-1gsling Ame renownad wines providad by famous eshibilors tor professionals 1o taste,

o Wine Servioe: websie, cullure. sdvaitiseman, gifts, logistas, recruilrmam, technokgy

Participation Fees

¥ nternational Standard Booths: USD 3,200.00/Expo; 3m « 3m

Each standard booth conelgts of 3-elded white partitions, bilingual lesca boerd, 1 aluminum-aloy negotation
ke, 2 folding chars, lulty=foomed capsel, boosh Gghting, 1 220058 poeeer Socke! and 1 wissiebasat

* |ndoor Raw Space: USD 320,00/ Sg.um.
Nole: The raw space (minmum 36 sq.m.} only suppbes a shoe

spaca exciuding stand framas, show agquipmant, carpet and
perwer Suppdy, Bl

Target Audience

* \Wine traders and retaliars: importers, wholesabars, sales reprasenta-
iives, prolessional retailens, prolessional super-chain stores Bol,

« (Banarel Marchendisa Stores and Ovdinary Supemmarkets: GkS snd
cedinary sugsrmipkal puchasing centers, drink purchasing marag-
ers, wing sales maragers, GMS and ordinary suparmarkat Manegers.

= Cafp. Hobel mnd Restaurants; all kinds of holels | fight clubs and
ragtaurants. chain rastaurants and chain hatals act.

» Dugy free oparation lires: dury free oparators, ship tooks merchants,
duty fae shope, aifing companies with purchasing caness, Cruss
and farmy companies with purchasing centars,

» E-Butinese lines: wing and spirite webeite dasigners and buyars,

www.winefair.com.cn







For more information, Please contact:
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SHANGHAI GOLDEN COMMERCIAL EXHIBITION CO.LTD

Add: No. 264, Lane 2008, Chengshan Road,
..+ hanghal, P. R China
Post Code: 200125
* Tal (86-24) 6439-6190, 5013-1760
Fax: (86-21Y5013-1761
E—mail: winefairs@yahod.com.cn
Show Website URL: www.winafair. com.cn




